

Wary Consumers Still Sustain Retailers


	


		American consumers closed out the third quarter on a cautious footing, shutdown-delayed data showed, while a measure of consumer confidence tumbled in November. Taken together, the WSJ’s Harriet Torry writes, the new and older data suggest the U.S. economy is heading into the holidays buffeted by a cooling labor market, inflationary pressures and signs consumers were easing their spending and searching for bargains.
Retail sales rose a seasonally adjusted 0.2% in September from the prior month, the Commerce Department said. The data reflect a period just before the government shutdown began. Meanwhile, a survey from the Conference Board found consumer confidence declined to 88.7 in November from 95.5 in October. Only 1% of consumers said business conditions were “good,” down from 21% in October.
The downbeat indicators contrast with strong results from Walmart and T.J. Maxx owner TJX last week, and Amazon last month, as well as a slew of relatively encouraging earnings reports from retailers on Tuesday: 
1. Kohl’s raised its full-year outlook and posted a surprise quarterly profit, saying its turnaround was gaining momentum, sending shares sharply higher.
1. Best Buy boosted its full-year forecast and said consumers are still willing to spend on new tech products, despite a focus on finding deals.
1. Dick’s Sporting Goods raised its full-year comparable-sales outlook for its namesake banner and said its acquisition of Foot Locker was a growth opportunity, despite challenges.
1. Burlington Stores posted higher sales and raised its full-year outlook as consumers flock to off-price retailers.
1. Abercrombie & Fitch narrowed its full-year guidance toward the high end of its range after sales rose on strong back-to-school and fall seasons.









